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Primary Goals for Dot.Com Marketing

-
Branding: company image & name recognition

Provide background information on company
Sell advertising

Gather info about customer preferences a
demographics

Recruit employees, investors, dealers
Sell products & services
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Checklist: Is Selling On-line Right
for Your Business?

Is your business local in nature?

Does it depend on face-to-face contact
with customers?

Could you benefit from a state, national
or global reach?

Do you have an unusual product that is
difficult for users to find?

Can your product ship easily?

Would your customers use the Internet
for improved service?
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It’s Right for This Business
www.mytwohomes.com

T
My Two Homes - gifts for children of divorced p... =ice————
special products
to help children of divorce and
divorced parents !

from the creators of
My Two Homes#
Fhe Calendar for Clhildren of Divorce 1

welcome to my two

e CLICK HERE e
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7 Steps to Successful Web
Promotion

e Get on-line and observe how others
promote

* Plan your Web promotion
* Define objectives, markets and audience
* Free promotion: info-tools

 Optimize your Web site

 Market your Internet presence online
offline

* Monitor your results
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1. Get On-line & Observe

Copyright 2000 Watermelon Mountain Web Marketing

-
See what vendors,

competitors, and
customers are doing

Review which sites you
like/don’t like

Learn which sites
generate sales

Consider how your
target audience uses the
Web

6

Watch the technonlnov



2. Evaluate Your Business
Situation

Know your business
Have a plan

Consider cost of sales and profi
margins

Integrate with other marketing

Base choices on target audience

Budget people, updates,
maintenance, and promotion
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What Are You Really Selling?

D
 Content?

— Information

— Entertainment
* Product?

— Tangible Product

— Online Service

. 0r?2? D
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When the Audience is the Product




3. Define Objectives, Markets &
Audience

-
« Establish specific

Q@j objectives
MW@D e Define audiences as
H@@%DD narrowly as possible
@HD B&Wﬂ * Niche marketing
D@ * Consider marketing
issues outside of
Internet
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4. Free Promotion: Info-Tools

* Signature Blocks

 Blurbs, Newsletters

* Press Releases

, * FAQs

N  Newsgroups &
Listserves
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An Info-tools Source:
www.liszt.com

(o mwﬁm i ﬁ

by infoseek

Hince the 1970s, peaple have heen joining "mailing lists" ko talk abouk their favorite topies wia e-mail! Check ouk owr infro if ow're new. We'
Tsenet newsgroups directory and an [RE chak divectorr, if o wank to make even move friends,

Ilost recent wpdake: 16 new lists added bo Liszk Belect on December 23, 1998
Welcome to Liszt, named one of "only & few sites you really need” in Tahoo Imtermet Life's Het Essentials

I Search Liszt's main directory

f 90,095 mailing lists:
o | | g0 rhety]
Senk Filterzmyr ) nome (W) some () lots
Express ] Frnd yrogps lm.iz'-lj";l all these words ‘FI

= Infoseek
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5. Optimize Your Web Site

-
O Q’ - * Goals
— Attract target
‘/ audience

— Keep them on site
— Bring them back
* Relationship Marketing

* Provide value
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How to Evaluate a Web Site

* Concept
* Content
* Navigation
* Decoration

* Marketing
Eftectiveness
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Sell Your Site on Your Site

-
On-Site Registration

— Netmind.com or Mind-
it.com

What’s New with You?
Pat Yourself on the Back

On-site Promotion:
contests, giveaways, games

Chat Lines, Forums,
Events
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ouery

* CHANMNEL _ ’ P
So, why aren’t you NetBanking? “lick me

HOME

“NEWS BRIEF
Make Discovery Online Your Homepage!

* FEATURE STORIES . ) ) )
Join the Team! Make Dizcovery Channel Online the first page son
«EXPEDITIONS see when wou start vour browser.

Say cheese, somebody!
The best! Delizioso!

GO, EAT! SEE MAMA'S DELIZIOSO NEW CHEESE SAUCES!
K]Iclmn| Living Foom
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Calls to Action

T
Marketing’s 4-Letter

Word: FREE!
Register now
Bookmark this page
What’s New

Sign up for updates
(www.netmind.com)

| . .-I- _-;.-.__.-.--:-:-:'5'1lllli .i!!i.l;i :
L 1" an E-n
E}E“a,fﬁ% . Rg]atlnnshlps [1Beauty
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6. Market Your Internet

Presence
o
e Search enfglnes m areé
e Inbound links from m, ghtl
other sites @G <

 Web promotional W@@] m
tools R e
 Banner ads Online &‘7 M@ﬁ

(free & paid)
* Offline promotion

Copyright 2000 Watermelon Mountain Web Marketing 17



How People Find Your Site

O Links L[] Direct Entry B Search Engines
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So What’s It Gonna Cost Me?

Einstein discovers THAT Time js acTually money.
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Optimizing for Search Engines

 Keyword selection ratio

e Use keywords behind images and in titles
* “Popularity” ranking

* Different engines use different algorithms
* Submit individual pages when possible

* Check position and re-submit regularly
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Search

Engine Submission Site
www.submit-it.com

! fuewew submmit=it com /

& tinkexchange

Submit/t!/ e o

WA A PROMOTE IT FOR FREE?

H WERS

LinkExchange

@ Submit ! Anhouncement Service
Halp more customera find ywou on f1e top mearch engines and m

Draw more traffic with Submit !

LinkExchange

directories.

P e ating Mambearsa
More fhan 25% of Web users uas ssarch engines to find what 5 ng
they're looking for. To loin

= Sign Up Mol

SBIVICes

= Search Engine Tips
= Eam Cash!
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Inbound Links

* Find Your Audi
 Directories

* Reciprocal links

e Announcement si
— What’s New

— Cool Links/
— Awards
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Banner Ad Exchanges

www.bannerworks.com = T T T —

--also sells ads m E

WWWOSInartc]iCkS'com ] FRAGRAMCES & COSMETICS

OM MAY 3 YOUR ORDER COULD BE FAEE!
CLICK HERE

www.linkexchange.com
- many other services

www.linktrader.com --

also sells ads
St W Fast
www.hyperbanner.com hom BONZ Sohvee

-- international links
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Paid Advertising: There’s A Lot to
Learn

 CPM: cost per thousand views

— the more targeted the audience, the higher the
CPM

* Very expensive on portal sites
— $90-$120K/month
— Smaller sites less expensive

nnnnn
WWWWWWW

e Cost per click-through: 10 -21 cen
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Paid Advertising Resources

-
 Top banners on

— http://209.249.142.16/nnpm/owa/
NRpublicreports.topbannerweekly

* Rates and information available
— http://cyberatlas.internet.com/segments/advertising
— www.netcreations.com/ipa/adindex.htm T

— www.adresource.com <

"\
— www.webtrack.com | ~ -

-
— www.adknowledge.com ~ ‘
— www.adauction.com ﬁ
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e Go for the niche

* Do not try to do
everything at once

* Target selected
markets in sequence

e Tailor approaches to
different markets
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Think Guerrilla
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Promote Your Site Off-line
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.
Word-of-mouth, Word-of-

Net

Coordinate Your
Campaign: Radio, TV,
Print

Literature, Stationery,
Packaging
Promotional Items

Community Events
27



Sample Off-line Promotion

www.printing.com

MORE INFORMATION OMN WEBCARDS « FREQUERNTLY ASKED QUESTIONS « CUSTOMER COMMERNTS « FREE SAMPLES
PLACE AN ORDER - BACK TO HOME

POSTCARDS!

of your website

Click Here For Free Samples!l

Thanks for visiting!
Web Cards creates full-color postcards of Web pages.
Prices start at only $95 for 500 postcards and there is ho extra charge for set up.
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7. Measure Your Results

Hit Rate: Fact &
Myth

Server Reports
Web Site Analysis
Campaign
Tracking

Ad Tracking

Use the Results!
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Conclusion

« Maintain focus on
customer needs

* Back office support

may require changes
or investment

* Web is an on-going
commitment

e Have fun online
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